
Talkback TV WEEK issue 02 - 2012 
Terms and Conditions of Entry

 

1. Information on how to enter forms part of the terms and conditions of entry. Incomplete or 
incomprehensible entries will be ineligible and discarded. 
2. Entry is open to all permanent residents of Australia who purchase the relevant issue of TV 
WEEK. Employees and their immediate families of ACP Magazines Ltd and their agencies 
and companies associated with the promotions are ineligible. 
3. The promotion commences 09/01/12 and closes 20/01/12 at 8am (EST). To enter each 
category, tell us in a written or emailed submission (with a photo if requested for some 
sections) your answer to one of the following: the Write On question; how your child looks like 
a TV star; why your pet was named after a TV star; how you resemble a TV star; what a star 
wrote back to you in a fan letter; your artwork of one or more TV stars; your poem about a TV 
star or show; your photo with a TV star; what series on DVD you love and why; the TV series 
you love or hate and the reasons why; the caption for the picture published in a previous 
issue; your favourite hot star on TV and why they are attractive; or your TV general 
comment, with the best comment winning "Star Letter". Include your name, address and 
contact details, and send your original letters (not sent or published elsewhere) and 
completed entries to Talkback TV WEEK, GPO Box 4088, Sydney, NSW 2000 or email 
tvweek@acpmagazines.com.au. Letters should be between 40 and 150 words. The promoter 
reserves the right to edit your submission without notification to you. Inclusion of any 
submission in TV WEEK (including, but not limited to, creative control) remains at the 
complete discretion of the promoter. To vote in the poll votes, visit 
www.tvweek.ninemsn.com.au. 
4. Multiple entries per person are permitted. All competitions in Talkback TV WEEK are 
games of skill and/or voting polls, and chance plays no part in determining the winner. Each 
entry/vote will be individually judged based on literary and creative merit. 
5. The Promoter accepts no responsibility for late, lost or misdirected mail. 
6. All entries become the property of the Promoter. The collection, use and disclosure of 
personal information provided in connection with this promotion is governed by the Privacy 
Notice (see second-last page of puzzles section in this issue of TV WEEK) 
7. The Promoter reserves the right, at any time, to verify the validity of entries and entrants 
(including purchase, an entrant's identity, and place of residence) and to disqualify any 
entrant who submits an entry not in accordance with these Terms and Conditions or one 
which tampers with the entry process. Failure by the Promoter to enforce any of its rights at 
any stage does not constitute a waiver of those rights. 
8. The promotion will be judged by a panel appointed by TV WEEK. Judging will take place 
at the promoter's premises and will begin on 24/01/12. Judges' decision is final and no 
correspondence will be entered into. There are no prizes available for voting. Winning polling 
results will result in the action stated in the related question. The promoter reserves the right 
to change the issue in which the winning result is published, in the event it deems necessary. 
No correspondence will be entered into. Winners will be notified by mail using contact details 
provided in their entry. 
9. The best entry in each section (with the exception of voting), as determined by the judges, 
will win a prize. The "Talkback TV WEEK" categories will interchange with each issue, 
with the product and cash prizes reflecting this. The winner of the best question for "The 
Questions At The Back" will win a cash prize. One other section of "Talkback TV WEEK" will 
offer a cash prize. 
10. In the event that for any reason whatsoever a winner does not take an element of the 
prize at the time stipulated by the promoter, then that element of the prize will be forfeited by 
the winner and cash will not be awarded in lieu of that element of the prize. 
11. If this promotion is interfered with in any way or is not capable of being conducted as 
reasonably anticipated due to any reason beyond the reasonable control of the Promoter, 
the Promoter therein reserves the right, in its sole discretion, to the fullest extent permitted 
by law to (a) disqualify any entrant; and (b) subject to any written directions from a regulatory 



authority, to modify, suspend, terminate or cancel the promotion, as deemed appropriate. 
12. Except for any liability that cannot be excluded by law, the Promoter (including its officers, 
employees and agents) excludes all liability (including negligence) for any personal injury 
or any loss or damage (including loss of opportunity), whether direct, indirect, special or 
consequential, arising in any way out of the Promotion, including, but not limited to, arising 
out of the following: (a) any technical difficulties or equipment malfunction (whether or not 
under the Promoter's control); (b) any theft, unauthorised access or third party interference; 
(c) any entry or prize claim that is late, lost, altered, damaged or misdirected (whether or not 
after their receipt by the Promoter) due to any reason beyond the reasonable control of the 
Promoter; (d) any variation in prize value to that stated in these Terms and Conditions; (e) 
any tax liability incurred by a winner or entrant; and (f) use of any prize. 
13. The Promoter collects personal information in order to conduct the Promotion and 
may, for this purpose, disclose such information to third parties, including, but not limited 
to, prize suppliers and as required, to Australian regulatory authorities. Entry is conditional 
on providing this information. The Promoter may, for an indefinite period unless otherwise 
advised, use the information for promotional, marketing and publicity purposes including 
sending electronic messages or telephoning the entrant. Entrants should direct any request to 
access, update or correct information to the Promoter. All entries become the property of the 
Promoter. 
14. The promoter is ACP Magazines Ltd, 54 Park Street, Sydney, NSW 2000.
 
 


